Nflonec  Comprehension: What is happening in the photo?
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e Application: What one sentence caption would you write?

LEARNING




oM, Analysis: Where do you think they are?

LEARNING




NemonALc Synthesis: What might they be thinking?

LEARNING




N owpnic  Evaluation: Are the people behaving as you would expect?
LEARNING Why? / Why not?
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PI'M ¢ Jimany Chin took this phote
of a risk-taking climber in Yosemits
4 e National Par, California, USA. ’ h;
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Don’t Panic!

‘Fear is always there. You just need
to know how to manage it.’
Jimmy Chin
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‘Fear is always there. You just need
to know how to manage it.’
Jimmy Chin

Don’t Panic!

‘Fear is always there. You just need
to know how to manage it.’
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TO STAR

1. Look at the photo. How does it make

? S you feel? How do you think the person
Don t Pa n IC! in the photo feels?

‘Fear is always there. You just need
to know how to manage it.’
Jimmy Chin

NATIONAL
GEOGRAPHIC

LEARNING




llmgt rk'rcm took this phote
ofa mt&fud-hr in Yosemits /Q
umm Californial USA. ’ e ™

TO STA RT

1 1 Look at the photo. How does it make
you feel? How do you think the person
in the photo feels?

Don’t Panic!

|
A , . Can you control your fear? What do
‘Fear is always there. You just need ‘ = =
o 1o Hoimanage R you do when you feel afraid? Explain,
immy Chin =
' with examples.
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T0 START

\

1. Look at the photo. How does it make

~ you feel? How do you think the person
in the photo feels?

Don’t Panic!

|
A , 2. Can vou control your fear? What do
‘Fear is always there. You just need ‘ = =
o 1o Hoimanage R - you do when you feel afraid? Explain,
immy Chin v v
with examples.

v & 3. When can it be good to feel fear? When
can it be bad? Give examples.
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Using visuals summary

Elicit an emotional response
Engage and interest

Extend knowledge of the world
Stimulate discussion
Personalize the picture
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Visual Literacy

“Visual literacy is the ability
to interpret, negotiate, and
make meaning from
information presented in the
form of an image, extending
the meaning of literacy,
which commonly signifies
interpretation of a written or
printed text. Visual literacy is _
based on the idea that K
pictures can be “read” and
that meaning can be gained
through a process of

reading.”
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“Education is not
about learning the
facts, but training

the brain to think.”

Albert Einstein
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Usain Bolt reacts after winning
a gold medal at the 2014
Commonwealth Games in
Glasgow, Scotland.

Awoman dressed in a colorful
costume for the Bu

Students work together in a village school in Burma.

South African leader of the African National Congress
< . movement, Nelson Mandela, salutes a crowd in
©.  Amstel in:1990.
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Key Subjects - 3Rs
and 21st Century Themes Information,
Media, and
Technology
Skills

Standards and

Assessments

Professional Development

P21 Framework for 21st Century
Learning
PD: 4CS MADE EASY!

CREATIVITY
WHIZ

How does the P21 Framework prepare students with the
knowledge and skills they will need to succeed? 1EaRN MORE &
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Key Subjects - 3Rs
and 21st Century Themes Information,

Career Skills Tt oy

Skills

Standards and
Assessments
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Critical Thinking

Communication

Collaboration

Dl e SRR EESELL P

Creativity R, oo,

Life and Media, and

Career Skills - Technology
__ 4 Skills
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Why is critical
thinking essential in

the 215 century?
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“Don’t believe
everything you
read on the
Internet just
because there’s

a picture with a
quote next to it.”

—Abraham Lincoln
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“More than a third of teachers say
that they have seen pupils using
false information they found online,
unaware that it is not true...”

“This demonstrates the great
power that companies such as
Facebook and Google now have in
shaping public opinion, particularly
among young people who have
never known a world without the
internet and who are less equipped
to analyse the information that
they see presented to them online.”
Chris Keates, General Secretary
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NASUWT

Fake news g warping |f
minds, warn schools

Nicola Woolcock
Education Correspondent

|>U!\l|\: are mistaking fake news fo fact
and are quoting it in theiy lessons and in
written work, teachers report :
More than a third of te xchers san

:lJLI[ th?‘,\ |]‘I\ € Seen :"’l"l- l‘\' r:

false information they found onling

unaware that it is not true, acc rding
to a poll by the NASUWT union ;
Chris Keates, the general se retary

said that the finding was worrying a; d

.\,‘_unwdlhvp(mvrth.lt internet wu.n:lm

nies had in shaping young minds

In one case, a union member said

that “some students did not attend

school and hysteria ensued because
they thought there were killer clowns
roaming the streets with weapons”

Another said that pupils “often mistake

spoof news sites for real news”

Ms Keates said: “It is worrying
that over a third of teachers had
experienced pupils citing fake news or
inaccurate information they had found
online as fact in their work or during
classroom discussions. It is important
for children and young people to be
made aware that not everything they
see and read online is real.

“This demonstrates the great power
that companies such as Facebook and
Google now have in shaping public
opinion, particularly among young
people who have never known a world
without internet and who are less
equipped to analyse the information
that they see presented to them

:mlm:- and assess its plausibility.” v
he said thal teachers were making
Pupils aware of thei misapprehension
when they ied false information in
"!‘*" but added that, as with other
forms of technology misuse, it wi
'|T\'HI|I\:!‘mlrv!\?\lll'[nm‘.uh'l.llr tal
responsibility for the material hosted
on their platforms and to take steps to
tackle those who seek to misuse these
Sites

Andreas Schleicher, the Organisa
tion for Economic Co operation and

i

(

Development’s director of education
ind skills, said last month that in the
modern digital age, schools should
teach pupils how to think critically and
inalyse what they read on social media
and news sites

hefinding came in a poll of teachers
which also found that half of them had
been abused on social media by
parents, with threats of violence and
false allegations published widely ‘

7_\'1‘.\‘1\ two per cent reported 'Impils
viewing or sharing online sexual con- |
tent, with 16 per cent of these children
of primary school age.

A quarter of comments from parents |
related to the teacher’s appearance or
character. No follow-up action was
taken by schools in 45 per cent of cases |
where teachers were abused on Face-
book or other social media sites, the
survey found

The union said that most British
schools had no guidelines in place to
support teachers who were victims of
online abuse.

The Times, April 13t 2017




“Andreas Schleicher, the
[OECD’s] director of
education and skills, said
... that in the modern
digital age, schools should
teach pupils how to think

critically and analyse what
they read on social media
and news sites.”
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Fake news g warping |
minds, warn schools

Nicola Woolcock
Education Correspondent

Pupils are mistaking fake news for fact

and are quoting it in theiy lesson T

written work, teachers report
More than a third of te ichers «
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Chris i\v.‘,wlny_'.\'. the general secretary

said that the finding was worrying and

showed the power that internet wu.m]m
nies had in shaping young minds

In one case, a union member said

that “some students did not attend
school and hysteria ensued because
they thought there were killer clowns
roaming the streets with weapons”
Another said that pupils “often mistake
spoof news sites for real news”

Ms Keates said: “It is worrying
that over a third of teachers had
experienced pupils citing fake news or
inaccurate information they had found
online as fact in their work or during
classroom discussions. It is important
for children and young people to be
made aware that not everything they
see and read online is real.

“This demonstrates the great power
that companies such as Facebook and
Google now have in shaping public
opinion, particularly among young
people who have never known a world
without internet and who are less
equipped to analyse the information
that they see presented to them

:"‘I”“' and assess its plausibility.”
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Pupils aware of their mis apprehension
when they ied false information in
:!m. but added that, as with other
forms ol technology misuse, it was
important for online providers to “take
responsibility for the material hosted
on their platforms and to take steps to
tackle those who seek to misuse these
Sites

Andreas Schleicher, the Organisa
tion for Economic Co operation and
Development’s director of education
and skills, said last month that in the
modern digital age, schools should
teach pupils how to think critically and
inalyse what they read on social media
and news sites

Thefinding came in a poll of teachers
which also found that half of them had
been abused on social media by
parents, with threats of violence and
false allegations published widely

A_\'i.\‘l\ two per cent reported pupils
viewing or sharing online sexual con- |
tent, with 16 per cent of these children
of primary school age.

A quarter of comments from parents |
related to the teacher’s appearance or
character. No follow-up action was
taken by schools in 45 per cent of cases
where teachers were abused on Face-
book or other social media sites, the
survey found

The union said that most British
schools had no guidelines in place to
support teachers who were victims of
online abuse.

The Times, April 13t 2017




Critical Thinking Curriculum
(excerpt)
Identifying key information e |dentifying aims and
ldentifying sources and purpose Thinking of
their validity counter-arguments
Reading between the lines Balancing arguments

Identifying arguments |dentifying purpose/aims of

|dentifying authors texts
opinion/viewpoint ldentifying emotive
Determining fact from language

opinion and conjecture Summarising a text

Weighing the evidence
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A WORLD
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We are in the middle of worldwide changes in culture.
Popular culture is crossing from one country to
another in ways we have never seen before. Let me
give you some examples. One day, I'm sitting in a
coffee shop in London having a cup of ltalian espresso
served by an Algerian waiter, listening to Amencan
music playing in the background. A few days later, I'm
walking down a street in Mexico - I'm eating Japanese
foed and listening to the music of a Filipino band. In
Japan, many people love flamenco. Meanwhile, in
Europe, Japanese food is the latest in-thing. European
girls decorate their hands with henna tattoos. It's the
globalization of culture.

This globalization of culture follows on from the
globalization of business. Modern industry now has
a workdwide market. Businesses make their products
in one country and sell them in another. Companies
employ people on one continent to answer telephone
enquiries from customers on a different continent.
It's true that buying and selling goods in different
countries is not new. But nowadays, everything
happens faster and travels further. In the past, there
were camel trains, ships and railways. Then planes,
telephones and television brought us closer together.
Television had fifty million users after thirteen years,

GETTING TO KNOW YOU

m y hfe A BUSINESS PROFILE

&ﬁ'vaesTre Foo

2 oy

MY LANGUAGE COUR

7

10

Critical thinking examples

The author is trying to describe what globalization
is. Which two types of globalization does she
mention?

Giving examples is one way of helping to make a
g

point. Underline examples of these things in the

article.

1 how popular culture moves from one country
to another
(paragraph 1)
globalization in business
(paragraph 2)
3 how ‘national cultures are strong’
(paragraph 3)

N

How did the author’s
understand what globalization is?

s examples help you

Read the pairs of sentences. Underline the
example sentences. Then write sentences of your
own giving examples.

1 You can eat great international food in my
town. There are lots of Thai restaurants in
particular.

2 Internet TV gives you access to programmes
from different countries. Brazilian soap operas
are popular here now.

3 There’s lots to do in the evenings in my area.

We've got a couple of great theatres.
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Interpreting Information

4000 Years & we are back
to same language &
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Think about the last 48 hours.

List all the ways in which you have

received information in all its different
shapes and forms

&
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Which items on your list required the
ability to understand and use...

Images?
Text?
Both?
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Images & Text

Advertisements \ETS
Cartoons Memes
Charts Photos
Collages Powerpoint
Comic books Signs
Dashboards Slide shows
Diagrams Social Media
BIl]INER Storyboards
Drawings/lllustrations Symbols
Emojis Tables
Graffiti Tattoos
Graphic Novels T-Shirts
Graphs Timelines
Film Videos
NATIONAL lcons Websites

GEOGRAPHIC .
LEARNING Infographlcs
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Visual Literacy

“Meaning is communicated through
image more readily than print, which
makes visual literacy a powerful
teaching tool.”

Patricia Edwards , Reading Today, 2010
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What's the weather like in South Africa today? Student A: Look at the weather map
below. Student B: Turn to page 133. Ask and answer questions to complete the
temperatures and weather conditions on your map.

WHATS 71— _
-WEATH | &

hrnsf ¥ 1 T T4 H‘“‘x \ Jnhan;;burg

Uipington Eimbrley

-
East London

Port Elizabeth

Ask and answer questions to complete the temperatures and weather conditions on
the map below.

Student A

—
Pretoria

L
Jahannesburg

o
East London

Poirt Elizabeth
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What do you usually text about? How often do you send

picture messages?
More than 3 times
i 0O,
GENERATION (20 e sox
4 Teens and Their with fiiends~__20%
Texting Habits @ G 10% 6% a
Flirting 7% ;‘gay
Which do you prefer... How long do you talk on [ 3% 51% 19%
your cell phone every day? A FEW
Latest news 3% EVERY Never
ﬂ] Sports 2%§ MONTH 24%
Other 1%
J ofr _
A~ When do you text?
560 —— @, : . ;:
fw/ % 23% 34% At home =
During
a movie 10%
€ (4]
2 ©
®en

2 8% : While driving
— g Lt A
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> IF YOU WALKED AN

WHO |S SIMON SINEK?
FOR YOUR WHOLE L 5= R D 1997
Who are the top SO0 CEOs”

you would Lg;g:b “\". MANAGEMENT IS Average number of
you would have 11% Iess S \ 3544 IN THEIR BLOQOD. days holiday CEOs
walk around 2% X 42%

take each yeanr 80/
il AGE 49 0
(_me a_nd a half lose approxh-nate " o entrepreneur 10 MNEVER take
SISO oy e kllos in two mol / Which parent was the entrepreneur: ) Ao
26% * Father & Mother Both
11% ¥TT30%
. you would Al you ¢t

Number of mgh‘ts par month

w §
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¥ en Billio 4 Eurnpe’s GOP
Appetites of tha Soav n o et i
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rEROUrDRS T O way Lo appioximata a nation's comsum plion
i% 10 10Dk at is gross domestic proguct {G0F)—the 1ot
production of grods and sordces in & yeer by Its residents,
firmz, and govammmant. In this cartogram, counbrias ana sized
accordng (o iheir GOP far 2009, Back dots show GOP in Ching ha thas
1980, or latest year availabla; light dats show growth sinca okl irgust
ihsan, Each dat reprasants $20 bilicn * A couniry's Solof L GO incrames,
ridicains s GOP per persan (delailad in the key beloe) = T.306%

TTEY

Pley
<

The GDFal the

LLE. e wovis FPEVALA T o Koy

[P E L =
arow 115% — 1880 GDP

it 1980 g n (blaci dorts)
and 2005, .

1all dots) Incies GOF
grew 4555

Calor ndicates gross domestc
product per gerson [2009)

Africa’s GOF

Bagih Amanod's . Wore fhan S40,000 ey 1518
G graw TOSH

§25,000 to $40,000

£9.514 10 §34.395

3000 1o §2.512
Lass than $3.000

(he werld's gross dom
pubded from o

B Low- o medum-inoma

Laes cevaiopad Gouniries

NATIONAL
GEOGRAPHIC

LEARNING




Video and Visual Literacy

Before While After
Viewing Viewing Viewing

NATIONAL
GEOGRAPHIC




Video and Visual Literacy

Before While After
Viewing Viewing Viewing
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Spring Break — Summer Vacation

April Fool's Day

Two weeks before
Christimas holidays

Valentine's Day — Mondays

Christmas Day
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David McCandless
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Peak Break-Up Times

According to Facebook status updates

Spring Break — Summer Vacation

April Fool's Day

Two weeks before
Christimas holidays

Valentine's Day — Mondays

Christmas Day
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Aaron Koblin

29.12.2007 00:00
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NATIONAL Credit: http://www.emoderationskills.com/?p=1177
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Hidden Miracles of the Natural World

LOUIESCHWA{RTZBERG‘;
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Thank You
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